Heather Staines (HS): Publishers benefit from analytics data as well. Publishing editors will now have more detailed information to share with authors, series editors, and editorial boards about how and where their content is used, as well as rich aggregated data to show how price points of comparable content perform with users and in different contexts. Now in the global arena of MOOCS, these analytics are even more useful and necessary.
What are MOOCs, and who is using them? FL: A "MOOC" is a massive, open, online course accessible to everyone in the world through the Internet, and usually hosted through MOOC provider platforms such as edX, Coursera, Udacity, NovoEd, and others. They typically involve streamed video lectures, with instructor slides, interactive student discussion groups, and periodic quizzes or assignments that might be peer-graded. The instructor is often from a well-known university, and the MOOC helps raise the profile for the faculty and institution. Some MOOCs have drawn in over 100,000 initial student registrants, and even though not everyone completes the course, the instructor is able to touch a student group that is much more varied and orders of magnitude larger than anything possible in an on-campus class. MOOC students come from pretty much every country and background imaginable.
Why should libraries care about MOOCs?
FL: Creating and teaching a MOOC takes time and money, and they are usually funded by the affiliated school. Some tasks are often directed to the library, particularly those issues dealing with content and copyright. For a library, therefore, a MOOC provides both an opportunity to extend its service and value to its institution, as well as significant additional workload and expense to deal with highly complex copyright, risk, and permissions issues given the broad reach of a MOOC.
Why should publishers care about MOOCs?
HS: Given the success of the early MOOCs, which mainly covered topics in computer science or physics, it was only a matter of time before MOOCs expanded to cover every possible discipline. Providing content is a big challenge. Publishers need to be aware of the vast opportunities in higher education beyond the bricks-and-mortar university market and
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Heather Ruland Staines VP Publisher Development Against the Grain / June 2013 <http://www.against-the-grain.com> now have opportunities to experiment with new pricing and access models. As technology improves and the desire for knowledge increases, demand for content in online education will continue to grow.
How are MOOCs changing the provision of content to students?
FL: I think there are two sides to this question. First, the type of content being provided to students is limited by the resources a school has available for creating that MOOC. We hear from MOOC instructors that they want to provide the richest learning experience possible to their students at a higher education standard. Sometimes openly available free content is appropriate, but sometimes it's also necessary to require or recommend readings from content under copyright. The work and cost involved for a school in these cases is prohibitive, and the SIPX service is a solution to these problems. In addition, SIPX's analytics provide hard data for better understanding the continuing changes in content and education.
Second, we also need to look at how students are consuming MOOCs and the content within. In most cases, a MOOC student's motivations for taking the class are different from an on-campus student that commits (through tuition and degree incentives) to finishing the entire class. For example, the MOOC student might only be interested in one or two key topics, or only want a high-level overview. So a one-coursepack/ textbook-fits-all mentality won't work for every student in the class, and the SIPX service opens up options and empowers students to make their own choices.
What type of content is attractive to MOOC instructors?
HS: MOOC instructors want the best supporting materials for their students, whether that content is subscription-based, open access, or public domain. We're seeing interest in articles, book chapters, newspaper, and magazine content. Thus, SIPX works with all types of publishers whose titles cut across all subjects and disciplines.
What has the response been like to date?
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FL: There's definitely broad and deep interest in the SIPX service, ranging from school faculty, librarians and management, school consortiums, as well as MOOC providers and the content industry, and we are ramping up with schools and content partners quickly. I feel that the main reason is because we solve a real problem felt across a huge, fragmented ecosystem; as the first end-to-end service that connects all the players and creates an efficient, logical network. The efficiencies through the SIPX platform are obvious -there are cost-saving benefits of license filtering (the ability to recognize and apply pre-existing rights from complex licenses such as library subscriptions), easy pay-per-use channels now open, analytics for better collections and pricing decisions, more efficient use of human resources, better copyright education on campus, and reduced infringement liability.
Little Red Herrings -Now, Don't Go Chasing Rabbits Neither faculty nor students think they need libraries all that much. Faculty tell us that apart from the databases they cannot afford, they don't use the library that much. Even then, they turn to us only when they cannot find what they need on the Web. Students tell us in the Educause Study that, while the library Website is important, other technologies are far more important, such as course management systems and, of course, our bête noire, Google. What should we make of all this? Here's what I think. First of all, the studies are important. They aren't the be-all and the end-all, but they help us balance the anecdotal evidence we may hear from day to continued on page 76
